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A study of the development of radio and television broadcasting, general program production, function and relation-
ship between different personnel involved in program production, including basic operation of radio and television.

CA 3008 Introduction to Performing Arts 3 Credits

A study of the theories providing basic knowledge of the structures and forms of performing arts, with an empha-
sis on performances through different mass media, such as radio, television and film, including the study of rela-
tionship of performing arts and changes in the society. The course includes training in basic performing arts.

CA 3010 Law and Ethics of Mass Communication 3 Credits

A study of law and ethics of mass communication, libel law, printing law, management act and regulations concern-
ing radio, television, film, advertisement production, and other laws defining the rights, duties, responsibilities and 
freedom of mass media in society. The course includes case studies on the above topics.

CA 3011 Communication Arts Research 3Credits

Prerequisites: BG 1203   Fundamentals of Statistics

CA 2004   Introduction to Advertising

A study of principles and methods in research planning for advertising and public relations it will help students 
design research projects. Application of methods in research for advertising media, public relations research 
and judgment of ideas in advertising and public relations by applying the technique of pre-judgment and post-judg-
ment.

CA 3013 Utilization of Multimedia Tools 3 Credits

Prerequisite:    CA 2003 Presentation Technique

A study of strategic ways to use broadcast and multimedia applications in business, it aims to get students familiar 
with multimedia tools. Students will be encouraged to use Office Information System Multimedia tools for business 
presentations including development of hypermedia applications integrating text and graphics.

CA 4012 Effective Communication 3Credits

Prerequisite: CA 1001 Introduction to Communication

A study of the idea generation and organization in the topics of print and electronic media, the course will encour-
age students’ expression. The writing will be geared towards informative and persuasive communications. Practi-
cal exercises will be the emphasis of this course.

CAR 1201 Contemporary Arranging I 3 credits

A study of writing and arranging for the rhythm section (drums, bass, guitar, keyboards) and a lead line for a solo 
instrument or voice. Use and integration of MIDI and sequencing technology. Survey of contemporary musical 
styles and the various concepts that comprise them, including “groove oriented” and melody oriented techniques. 
Assignments will include combinations of acoustic, electronic, and MIDI instruments.

CAR 1202 Contemporary Arranging II 3credits

Prerequisite: CAR 1101 Contemporary Arranging I

Comprehensive study of the properties of trumpet, alto saxophone, tenor saxophone, trombone, and baritone 
saxophone. Soli and background writing for two-, three-,four-,and five-part combinations of these instruments, utiliz-
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ing standard and spread voicings. Melodic embellishment. Guide tone backgrounds.

CAR 3203 Modern Jazz Voicings 2 Credits

Prerequisite : CAR 1102  Contemporary Arranging II   or

CMT 1104  Contemporary Theory IV

Contemporary voicings in seconds,thirds,and fourths.Five-and six-part writing for instruments,extensive score anal-
ysis.Upper structure triads,clusters,and other nonmechanical voicings derived from chord scales.

CAR 3204 Arranging for Song  Writing 2 credits

Prerequisite : CAR 1102  Contemporary Arranging II
   
Writing effective arrangements around a lead vocal with various ensemble backing, including a contemporary 
rhythm section, background vocals, synthesizers, a small horn section, and a small string section. Topics include 
groove, style, introduction and fills, and use of various textures including background vocals, horns, strings, and 
solos.

CAR 4205 Contemporary Arranging for String 2credits

Prerequisite : CAR 1102  Contemporary Arranging II

Exploration of  techniques of writing for string within a contemporary music context. Characteristics of string in-
strument, their specail effects, and proper notation. Principles of string orchestration and voicing techniques.

CD 3701 Computer Graphics for Communication Design 3 Credits

A study for the application and planning designed for students to gain skills in computer design. Students will study 
computer skills for the design of communications through the use of computer graphics. This will include the study 
of 2 dimension and 3 dimension graphics. In addition students will study the various software developed to create 
these graphics.

CD 4702 Direct Communication Design 3 Credits

Prerequisite: CD 3701 Computer Graphics for Communication Design

This course explores the communications that are directly aimed at consumers taking a step further than sales 
promotion. The course includes the planning and administration of event marketing as a vital component of com-
munications. The course includes the principles and practices of guiding the management in making key decisions 
necessary in direct communications.

CD 4703 Communication and Campaign Management 3 Credits

Prerequisite: AD 3101 Principles of Marketing Communication

A study of this course is on strategic communications decision making needed to match the organizations objec-
tives with consumer expectations. The emphasis is to coordinate a campaign that involves non-traditional media to 
maximize effectiveness in communicating to the target. Applications will be based on case studies and a student 
project.

CE 1100 Computer Programming for Engineering 3 credits

Introduction to computer systems, simple data structure, program flowcharts, examples of working programs, 
sequences, searching and processing of data. Emphasis will be mainly on C language.


